Running A Political Campaign

AP US Government and Politics Mock Election
You will be working for a major political party/Presidential Candidate in preparation for the 2016 Huntingtown High School Mock Election.  Each group will be comprised of entirely volunteer participants (you will select which of the four major candidates you want to work for).  

Goal:  Your group must create the best campaign strategy to win the school-wide election, to be held on Monday, November 7, 2016.
Process:

Each member of the campaign will have an assigned role (you will choose) and is responsible for all aspects of the campaign in that role.

Roles:
· 1-2 Campaign Manager (leadership position that requires organization)
· 3-6 Outreach (Informational Presentation Boards, Brochures, Flyers)
· 2-4 Press (Editorials, Endorsements)
· 6-12 Advertising (Posters, Buttons, Stickers, Commercials)
· 3-6 Polling (Issue/Favorability, Exit)

· 6-12 Social Media (FakeBook, Website)

Policy platform:  The campaign staff must research your candidate’s policy platform.  Your goal is to win.  Therefore, you should take into account both the policy platform and the political culture of Huntingtown High School/Calvert County.  You must use demographic data and polls of your residents to plan your strategy.
All Campaign Roles must research the candidate, the political party, and the issues, as well as utilize existing demographic and polling data to create a product which supports their winning strategy.

In addition to your Campaign Roles on the days leading up to Election Day, you will each have to fulfill a role on Election Day.  You will have the opportunity to volunteer for your Election Day position. 

Your Mock Election role will receive a Product Grade, for both the project you create in your Role, as well as for your contributions on Election Day.  Additionally, you will receive a process grade for every day we are in the Media Center.  Refer to the Rubric for the Product and Process distribution and expectations.  Finally, each member of your Campaign Staff will have the opportunity to Peer Review the other members, as a measure of accountability.  These reviews will be one of the determining factors in your final grade.

Media Center Work Days:  Tuesday, Wednesday, Thursday (11/1-11/3)

Project Due:  Friday, 11/4

Product:

Your assessment for this project will be based upon the completion and quality of the segments listed below.  Each of the following must be produced/completed throughout the campaign:

1. Campaign Manager:  Supervise campaign staff, be well versed on candidate platform, use data to focus efforts, assist as needed, speak on behalf of the campaign, and maintain a written plan/agenda that thoroughly documents the strategy (written or digital).
2. Campaign Outreach:  Create a presentation board, brochure and flyer which highlights biographical information, experience, and stances on issues regarding your candidate. (500 word limit, written or digital – share with social media staffers)  

3. Press:  Draft a well written Newspaper Editorial and Interest Group Endorsement (essay style) that clearly documents why your candidate is the right candidate for the job (highlight issues and experience). (500 word limit, digital only to share with social media staffers)
4. Advertising: Create full size posters, buttons and “bumper” stickers, as well as 2 video advertisements (1 positive/1 negative).  Each ad should be about 30 to 60 seconds in length. Posters should be clear, concise, eye catching, persuasive, and include a reference to party and positions. (written or digital – will be shared with Social Media staffers)
5. Polling:  Review demographic data for HHS/Calvert County, draft polling questions (issue and favorability) and plan polling method, conduct poll, compile data and share with campaign manager. Additionally, draft polling questions for Election Day (exit polling), then conduct polling (all data should be shared with Social Media staffers).

6. Social Media:  Create/manage a FakeBook and Weebly account.  These should comprehensively address biographical information, experience, issues, as well as trending topics.  This is a place to embed digital content from other campaign staff, as well as respond to critics and competing candidates.  
Process Grades (based on attendance, attention to task, behavior)
Tuesday, November 1




_____/10

Wednesday, November 2




_____/10

Thursday, November 3




_____/10

Product Grades (based on attendance, rubric, timeliness)

Project Due:  Friday, November 4


_____/40
Presentation:  Monday, November 7


_____/10

Mock Election Rubric
	Category
	10
	8
	6
	4

	Content Accuracy 
	Contains consistently accurate content.
	Content is good, but may have a few inaccuracies.
	Content is fair, and may contain several inaccuracies.
	Rife with inaccuracies.

	Content Depth/ Evidence of Research
	Information is of great depth and is presented in an analytical way.
	Information is of good depth but is more descriptive than analytical.
	Information is fairly superficial, or is presented in an uneven way.
	Information is superficial.

	Length
	Meets the required length.
	Over or under the required length by 0-10%.
	Over or under the required length by 11-20%.
	More than 20% over or under the required length.

	Originality
	Demonstrates large amount of original thought.
	Demonstrates some original and creative thought (somewhat creative and show some depth of historical thought).
	Demonstrates little creative thought. (shallow and not very creative).
	Demonstrates no creative thought.  (shallow, are not creative, and might have been copied).

	Category
	10
	8
	6
	4

	Presentation –
Election Day

(separate grade)
	Students are completely prepared and have obviously planned.
	Students seem pretty prepared but might have needed more planning.
	The students are somewhat prepared, but it is clear that planning was lacking.
	Students do not seem at all prepared, as they generally stumbled through the production.


Mock Election Sign Up – Hillary Clinton

	Roles
	Duty
	Students
	Students

	Campaign Manager
	Lead/Organize/
Document
	1.
	2.

	Outreach
	Presentation Board
	1.
	2.

	
	Flyers
	1.
	2.

	
	Brochures
	1.
	2.

	Press
	Editorials
	1.
	2.

	
	Endorsements
	1.
	2.

	Advertisement
	Posters/Buttons/

Stickers
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Advertisements
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Polling
	Issue/Favorability/

Exit
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Social Media
	FakeBook
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Weebly
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6

	
	
	
	

	
	
	
	


Mock Election Sign Up – Donald Trump

	Roles
	Duty
	Students
	Students

	Campaign Manager
	Lead/Organize/

Document
	1.
	2.

	Outreach
	Presentation Board
	1.
	2.

	
	Flyers
	1.
	2.

	
	Brochures
	1.
	2.

	Press
	Editorials
	1.
	2.

	
	Endorsements
	1.
	2.

	Advertisement
	Posters/Buttons/

Stickers
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Advertisements
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Polling
	Issue/Favorability/

Exit
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Social Media
	FakeBook
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Weebly
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6

	
	
	
	

	
	
	
	


Mock Election Sign Up – Jill Stein

	Roles
	Duty
	Students
	Students

	Campaign Manager
	Lead/Organize/

Document
	1.
	2.

	Outreach
	Presentation Board
	1.
	2.

	
	Flyers
	1.
	2.

	
	Brochures
	1.
	2.

	Press
	Editorials
	1.
	2.

	
	Endorsements
	1.
	2.

	Advertisement
	Posters/Buttons/

Stickers
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Advertisements
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Polling
	Issue/Favorability/

Exit
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Social Media
	FakeBook
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Weebly
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6

	
	
	
	

	
	
	
	


Mock Election Sign Up – Gary Johnson

	Roles
	Duty
	Students
	Students

	Campaign Manager
	Lead/Organize/

Document
	1.
	2.

	Outreach
	Presentation Board
	1.
	2.

	
	Flyers
	1.
	2.

	
	Brochures
	1.
	2.

	Press
	Editorials
	1.
	2.

	
	Endorsements
	1.
	2.

	Advertisement
	Posters/Buttons/

Stickers
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Advertisements
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Polling
	Issue/Favorability/

Exit
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	Social Media
	FakeBook
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6.

	
	Weebly
	1.
	2.

	
	
	3.
	4.

	
	
	5.
	6

	
	
	
	

	
	
	
	


